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Link to Amazon Website: https://www.amazon.co.uk/

OVERVIEW OF THE AMAZON HOMEPAGE

https://www.amazon.co.uk/


The purpose of the amazon website is to distribute services and products
to customers around the world. Amazon connects customers to traders
and sellers, and acts as the “middle man” during the purchase transaction.
Amazon also advertise their own range of products to their users these
products include the Kindle Fire, Echo Dot, Prime streaming and video
services.

The great thing about this is that it benefits both consumers and businesses.
For the consumers, they can search for pretty much any product they require
from the comfort of their own home and make quick purchases with ease.
For the retailer, they can connect with a wider variety of customers through
Amazon, rather than just through their own website or shop premises –
Amazon is the largest online retailer, they reach more customers than any of
these individual businesses.

Amazon’s website is aimed at people aged anywhere from 16 to 60, it’s
extremely popular and well known, this is due to it’s wide variety of
products from technology to homeware and gardening equipment.

Purpose and Target Audience 



Colour scheme 
The colour scheme consists of a white and orange 
logo in the top left corner and a dark blue section 

(located at the top and bottom of the page) to 
stand out for the user.  A plain white background is 

also used, this is to enhance the visibility of the 
products and services that Amazon offers to 

visitors and potential customers.

Multi-Media 
Amazon uses several forms of multi–media to 

communicate and advertise its products, such as 
slideshows of images, images of products, 

interactive “read me” buttons, playable videos and 
bold sales text to showcase and entice the visitor 

to buy Amazon’s products and services.

Advertisements 
Amazon heavily relies on marketing and sales 
adverts to display their products and services 
in order to attract the user’s attention. They 

use a wide range of multi-media forms to 
achieve this.

Features



Menus 
Amazon uses drop down menus to condense the 
browsing categories into different sections - this 
makes it easier for the user to navigate around 

the website. 

These menus are consistently placed throughout 
the pages on the website to allow the user to 

access the different pages/areas of the website. 
These drop down menus include: ‘Shop by 

department’, ‘hello, sign in to your account’, ‘try 
prime’, ‘your lists’, these are accessible on the 

heading at the top of each page. 

This is a simple way of setting out the websites 
navigation, to help guide the user around the 
website. It groups the page links into assorted 
categories within the drop down menus, which 

simplifies the website’s overall layout for the user 
to navigate. 



Login Links & Buttons -To create/access 
your own personalised account on the 
website (located at the top right of the 
heading on the website’s pages).

Shopping Basket Button –This button 
directs the user to the shopping basket page. 
This allows the user to view, change and 
remove items in their basket (located at the 
top right of the heading on the website’s 
pages). Basket Button



Search Bars
These are used for searching a specific keyword or a 
phrase such as for a product or service. This aids the 

websites overall usability and allows for quick 
navigation to a specific product or service.

Hotspots
Hotspots are invisible links that you access by 

hovering the cursor over and clicking on 
them. These are hidden in certain “spots”, 
within the pages of the website, such as in 

images and text. 

For example, the white Amazon logo on the 
main heading, (located at the top left corner 
of every page) is a hotspot. It directs the user 
to another area of the website (in this case, it 

redirects the user to the Amazon 
homepage).





Help Links 
There is a customer service ‘help’ 
link located at both the top and 

bottom of the website.

This link directs the user to a help 
page with a directory of links to 

different ‘help topics’, and a search 
bar to quickly browse through the 

help pages using keywords or 
phrases. 

The purpose of this, is to help the 
user to locate a particular area of 

the website that is not immediately 
viewable on the homepage.



Navigational Hyperlinks
Hyperlinks are used to direct the user to the locations of the website’s pages. There are a 

number of hyperlinks on the amazon website to connect the user to different areas. 

The best example of which can seen at the bottom of the Amazon homepage, which allows 
the user to effortlessly navigate the hard to find areas of the Amazon website (such as 

delivery tracking information, replacing or returning items, Amazon payment methods and 
how to sell products through Amazon).

These links also help the user to access these areas much faster than scouring the site by 
hand (on the off-chance that you might stumble across on the page you need). They have been 

positioned at the footer of the website, so that the user can still access these links, however 
they don’t clutter the main content of the website’s pages.



The design of the Amazon website is based on the design of Amazon’s logo. The white, 
orange and dark blue/black colours are consistently associated with the Amazon brand. 
The brilliance of this is that it that works across all aspects of the companies marketing 

and distributing plan. 

Everything from the gift cards to the packaging boxes they use – are designed around 
the unmistakable Amazon logo. Therefore, it makes perfect sense for the company to 
use this same design for their website’s colour scheme, which is exactly what they’ve 

done.

The advantage of this rather simple colour scheme is that it allows for easy viewing of 
the website’s advertised products, and services. The consistent white background 

(known as white space) across all pages, helps Amazon to advertise its products and 
services more clearly and effectively for its users. White space is extremely important 
for any website, as it allows the user to think and process information easily, without 

being distracted.



The navigational elements of the Amazon website such as the drop-down menu, action buttons, and 
links, are perfect for its users to be able to move around the site with ease. However, the site does 

require basic knowledge of websites in order for the user to operate it.

For user’s who surf the internet on a daily basis and have experience shopping online – navigating this 
website is simple. But for those with disabilities, or those who have little experience with computers or 

websites, such as elderly people – navigating this website might prove a little too difficult.

This is due to the lack of consistency with the links and buttons dotted around the site. A prime 
example of this is the website’s sitemap. You wouldn’t actually know Amazon has a sitemap or “site 

directory” but for the pathname in the URL for ‘shop by department’ page.



There is no accessibility help link on the Amazon 
website. There is information available on 
accessibility for Kindle and mobile devices. But no 
such information or page links are provided, to help 
web user’s with learning difficulties or disabilities 
that I could locate. I think this is a big error on the 
part of the website’s designer. 

To make this issue worse, Amazon has a section 
hidden in the abyss of links at the footer of the 
homepage titled “help”, when this link is selected it 
directs you to a help directory. I searched for 
accessibility help pages in the available search bar, 
and found no information relating to my search.  

Amazon needs to improve the consistency of the 
available links across the help pages and improve 
the accessibility information for its disabled 
customers.



Performance

I checked the performance time from the 
Amazon homepage to load the Amazon Fire TV 

page. 

I did this by pressing F12 on my keyboard to open 
up the performance section on Google Chrome’s 

‘developer tools’. 

This allowed me to record (using ctrl + E) the 
performance time it took for Amazon to load one 

of it’s pages.

The frame performance result was 5865ms 

The Amazon website’s performance was 
significantly faster than the BBC website.



Link to BBC Website: https://www.amazon.co.uk/
OVERVIEW OF THE BBC HOMEPAGE

https://www.amazon.co.uk/


Purpose
The main purpose of the BBC website is to inform and entertain the general public. It provides online 

access to the BBC’s services (such as BBC iPlayer and catch up TV), along with information updates on the 
latest regional, national and worldwide news, sports, weather, TV & radio highlights. 

Purpose and Target Audience 

Target Audience
Generally, the website is aimed at people aged 18+, though that does depend on which area of the site the 

user wishes to use. For example, CBeebies is to entertain young children (so their audience is 3-7 year 
olds) whereas BBC News is to update adults on current affairs (30-60 year olds). 

It could be used by young people too (16-25 year olds), however, with the focus shifting from TV news 
channels to social media sharing - most of the younger generations get their news from social media apps, 

Google and YouTube, so this is not BBC’s primary audience.

The design of this website is tailored to a more mature audience. This is made clear by the plain layout of 
the website's content and simple colour scheme. The idea is to put the visitor's focus solely on the articles 

and content - to make the images and headlines stand out for main articles and news stories. 



Features
Colour Scheme

The colour scheme for the BBC website 
consists of a plain white background, black text, 
with colour-coded headings, depending on the 
area of the site that is selected by the user.
For example:

 Homepage - has a plain white background 
with some black text and images.

 Sport - has a white background and a yellow 
heading.

 News - has a white background and a red 
heading. 

 The weather – has a blue sky image in the 
top fold of the page as a background, and a 
white background in the bottom fold of the 
page. It also contains lots of icons and images, 
different coloured text and green text boxes.



Advertisements 
The BBC uses shocking images and big headlines, in order to attract user’s to view its stories 

and articles.  They also use a wide range of multi-media combinations to achieve this, including:

 Images
 Videos and podcasts
 Text (such as attention-grabbing headlines and enticing, advertising content)
 Interactive features (buttons and forms)
 Audio



Menus
The menu bar is located in the heading at the top of 
the page, its purpose is to help the user to navigate 

the website and access the different pages of the 
website with ease. 

It contains a series of topics/categories, such as News,  
Sport, Weather, iPlayer, TV, Radio, and more. The 

menu bar is accessible on the heading of the 
homepage and across all the other pages of the BBC 

website. 

Search Bars 
These are used for searching 
specific information, articles, 
or services that are available 
on the BBC  website, using 
keywords, titles, or phrases.



Hotspot ‘Homepage button’ 
A hotspot is an invisible link, that you can access by hovering over, and clicking on. They’re hidden in 
certain “spots” within the pages of a website, they can be found in places such as in text and images. 

For example, the black and white BBC logo on the main heading, (which is located at the top left 
corner of every page) is a hotspot. It guides the user to another area of the website, in this case, it 

guides the user back to the homepage.



‘Customise Your Homepage’ Button
The customisable feature, allows the user to: 

add/remove certain topics, recommend tv 
programs and get weather updates and access 

local news from their area (located on the 
homepage in the top fold of the page).

Sign In Button/Link
The purpose of this feature, is to allow the user to 
create and access their own personalised account 
on the BBC website (this feature is located in the 

top-right fold of the page).
Sign In Button

Sign In Link



Accessibility Help Link
This link directs the user to an accessibility help page, called “my web my way”. It allows the user 

to personalise and change the BBC website’s interface for their own viewing. It also provides 
advice and information on how the user can change their own device’s settings to allow them to 

access other websites as well.

It is designed for people with disabilities and difficulties – who find it difficult to use, and navigate 
the BBC website’s default design. The BBC, therefore, has created ways to improve the website’s 

interface for these particular visitor’s.



Accessibility Help Link
The accessibility help link is located at the bottom 

of the BBC homepage. It’s designed to help improve 
the website’s usability – to aid people with 

disabilities or learning difficulties, to allow them to 
view and navigate the website easily. 

It tailor’s the site’s presentation to the specific 
needs of the individual user. There are different 

guides for the user to choose from depending on 
what disability they have, such as visual impairment, 

hearing impairment, reading difficulties and 
difficulties using a mouse or keyboard.



Navigational Hyperlinks
Hyperlinks are used to connect the user to the different locations of the website’s 

pages. 
There are a number of quick links at the footer of the BBC homepage, which allow 

the user to effortlessly navigate the main areas of the BBC website. 
These links also help the user to access these areas, much faster than scrolling up 

and looking through the menu bar options.



The presentation of the BBC website is, in 
my opinion, fairly insipid. The plain black and 

white design is, to me - associated with a 
blank canvas containing no exciting content 

or features. 

However, the plain white background does 
serve it’s only purpose – to present public 

information and news headlines while 
maintaining a clean design.  The advantage 
to this basic colour scheme is that it allows 
the user to focus on the website’s content 
such as, the articles, images and headlines. 

As dull as the design looks – it serves its 
purpose which is to make the content stand 

out to the site’s visitors. 



The placement of the website's main features, such as the 
interactive buttons, hyperlinks, and positioning of the 

menu bar across the heading of each page - compliment 
the simple design and straightforward layout of the BBC 

website. 

These navigational features allow the user to control 
what information is viewable to them, as well as which 

areas of the website they visit. The simplicity of this 
design allows the different areas and pages of the website 
to be accessed by many people, including those with only 

basic IT skills.

The BBC website is accessible on a number of different 
devices such as phones, tablets and computers.



For example, they can:
 Change the font size, font colours, access text to speech and screen reading, 

audio description options (this is to make the text, images, and videos easier to 
access for people with visual impairments, colour blindness, and reading 
difficulties.

 Access to sign language, subtitles, and captions on videos (this is to make 
information and videos accessible for people with hearing impairments).

The accessibility help link provided on the BBC website is extremely useful for people with 
disabilities/difficulties that affect or hinder how they view, read and navigate a website and 

it’s content.

When selected, the link directs the user to an accessibility help page called ‘my web my 
way’. Here, the user can access guides to show them how to control and alter the settings 
on their device (phone, tablet or computer) to change the website’s interface – in order to 

suit their own individual requirements. 



Performance
I checked the performance time from the 
BBC homepage to load a page for a sports 

article. 

I did this by pressing F12 on my keyboard to 
open up the performance section on Google 

Chrome’s ‘developer tools’. 

This allowed me to record (using ctrl + E) the 
performance time it took for BBC to load 

one of it’s pages.

The frame performance result was 16065ms 

The BBC website’s performance was 
significantly slower than the Amazon website.



Yvette’s Website
Link: https://yvettesbridalformal.p1r8.net/

https://yvettesbridalformal.p1r8.net/


Yvette’s Website
Presentation and Design

There is very little contrast between the background (tiled and repeated assortment of Yvette’s 
artwork, random images, bizarre drawings/doodles unrelated to wedding content), the images (blurry 

images of women modelling wedding gowns and other dresses) and the text (bright coloured links, 
misaligned content, highlighted page titles).

The content such as the images, text and page links are squeezed in very close proximity to each 
other. This causes huge problems with the actual visibility of the content, as it’s difficult to focus on 

one specific feature or element - there’s just simply too much to look at and it’s completely 
disorganised.

Most of the images on this website are really quite awful in terms of their quality. They’re misaligned, 
randomly placed, repeated and some are completely unrelated to the purpose of this website, which 

is to display and sell wedding attire and accessories.

There’s no brand, logo or name for this website other than “Yvette’s” written in plain coloured text. 
This is a weak and unprofessional design, It sends the wrong message to the user about the owner, 

and her business. The result and overall impression given to the user, is that the site is visually 
repulsive, cluttered, disorganised and not at all fit for it’s intended use.



Yvette’s Website
Navigation

The landing page HyperlinksSearch Bar
This website is in desperate need of 
some major changes to its 
navigation. The very first page that 
the user lands on, contains no 
menu or system of navigation – it is 
complete chaos.

The website is just smothered with 
layer upon layer of content, text, 
links, images and overwhelmingly 
bright colours. 

The landing page is not even titled 
as a homepage neither are most of 
the other pages, everything is just 
labelled “YVETTES”. 

Some of the pages I visited, 
there was a grouped menu 
section with buttons randomly 
positioned at different areas of 
the page (depending on which 
page you visited as the menu 
section was not consistently 
positioned or placed across all 
pages of the website). 

The titles are confusing and 
the pages are all scattered 
around in cluttered clumps of 
coloured and highlighted links.

There is no search bar available 
(or guarantee) for the user to 

search for the content the user 
wants to view. 

Once you click on one of the 
many links on this site – there is 
absolutely no guarantee you’ll 

be able to find your way back to 
the landing page unless you 

manually leave the site and visit 
it again.



Yvette’s Website
Accessibility

This website is not at all accessible for those with reading, hearing or visual impairments. 
Yvette’s website is completely unusable for the average person to navigate, so those with 

certain impairments or difficulties (such as those with colour blindness or dyslexia), would not 
be able to use it at all. 

There are no sitemaps or help links, and the font styles, sizes and colours are barely readable.

Conclusion
Overall I think in order to improve Yvette’s website. The focus has to be on prioritising the 
functionality and implementing a simple, clean design – removing the irrelevant content, 

scrambled text and cluttered images that plague the website.

After the content has been cleaned up and condensed to the desired amount of relevant 
information – the navigation should become the next priority. Once the content has been 

sorted and reduced to an appropriate level, then planning and creating the navigation should 
become easier to implement. 

Finally once a cleaner design is implemented, it would be a good idea to add a sitemap, a help 
section and an accessibility link for those with disabilities and learning difficulties. 



Link: https://www.lingscars.com/ 

https://www.lingscars.com/


Presentation

Content Pages Colour Scheme
Although I love the inclusion and use of 
the song “Leader of the Pack”, it’s witty 
and entertaining but entirely unrelated 
to purpose of the website itself – which 

is to lease cars.

There’s also a lot of information about 
Ling herself and what she likes and 

dislikes, and a rather random inclusion 
of political opinions Ling has on 

capitalism vs communism, and her 
xenophobic comments towards 

Americans. 

Which again is entirely unnecessary 
information and actually narrows her 

audience. These comments are divisive 
and detrimental to her business.

Most of the pages I visited, were 
completely pointless. The majority 
are all about Ling and not about 
the cars she advertises, however 

there is a section for cars. 

The A-Z list of cars runs right the 
way down the homepage and 

across every page – it would be 
much cleaner, to put this as either 
a drop down menu, separate page 

or in a filter form.

The font size and styles vary across 
all pages and at times it’s hard to 

located and read information 
because it’s in no set order.  There’s 

a lot of bright colours and fonts 
that make it difficult to focus on 

the products.

There’s not as much white space as I 
would like to see, the background is 

psychedelic 60s paisley design which again 
seems unrelated to anything but Ling 

herself and her mild 60s social revolution 
obsession.

While this is endearing and most 
certainly entertaining, I’m certain it 

isolates her target audience because it’s 
not to everyone’s taste and some people 

may find certain content offensive.

There are far too many moving images, 
clips, screenshots, gifs, animations, 

transitions, video and other assorted 
clutter – it’s just a bit too personal.



Navigation

Menus HyperlinksSearch Bar & 
Help Links

The navigation for Ling’s Cars is generally 
quite good. There are no broken links, the 
menu section is fairly easy to locate and 
consistently accessible across all pages of 

the website. 

The only downside is that the menu could 
easily just fade into the background due to 

all the bright text and flashy animated 
content. 

There’s nothing attractive about the menu 
and it kind of reminds me of a child’s 

gaming website such as CBeebies, because 
of the highlighted colours on the selected 

menu. 

On the side of the pages, there is a 
A-Z list of car links to help the user 
find a specific make and model of 
Ling’s vehicles. 

This section adds a huge chunk of 
unnecessary vertical space to each 
page of the website. It would be a 
lot easier to group these into a 
drop down menu option.

There is an enormous amount of 
unnecessary links to different 
pages that Ling has created such as 
“customers in process” “live office 
video feed”.

There is no search bar readily 
accessible on the homepage for 
the user to search for specific 
content. The user is forced to 

immerse themselves into Ling’s 
wacky website.

There are no available help 
links on this website that I 
could see and there is no 

search bar to help locate them.



Accessibility
Ling’s website unfortunately, does not cater to those with disabilities or learning difficulties.  

People with visual or hearing impairments or those with dyslexia will be unable to operate this 
website.  

There are currently no accessibility links, advice pages, sitemaps or other help links available on 
Ling’s website, nor is there a search bar to locate them. The font styles, colours and sizes are all 
mixed – making the text content difficult to read at times. This website is not compatible with 

those who have disabilities that hinder their reading, vision or hearing abilities.

Conclusion
To improve Ling’s website she needs to focus on solving the accessibility issues I have raised 

above. She also needs to include a help link, a sitemap and an accessibility page for people with 
disabilities. 

I would also take a look at condensing the amount of pages her site contains, and maybe 
removing a few of the more morbid images (such as the bizarre “squeeze my brain” animation 

that spurts blood from Ling’s head), and the xenophobic and political comments made in certain 
areas of the site (“mantra”, “who is on my page?”).  

Although I love the wacky uniqueness of the design, I would advise Ling to review and clean up 
her website in order to generate more user traffic and profit from her website.



Static websites are basic websites. They’re made using HTML code, the content they contain is fixed 
and they’re very easy to design and create. However unlike dynamic websites they don’t require the 

use of a database to maintain the websites content and information – as the same 
information/content is displayed to every visitor with no deviation from the coded design. 

Advantages:
 Easy to create
 They don’t require any web programming 
 They don’t need a database to update or maintain information (as the content is fixed, it has to be 

changed by hand in the code itself)
 Good for small websites with fixed content that won’t need updating or changing regularly

Disadvantages:
 Difficult to maintain content (if it needs updating it has to be written in the code manually)
 Not recommended for large commercial sites with lots of pages, products and other content that 

needs updating regularly

Static Website



Static Website Examples

Silkom has a static website that 
informs the user about the 
services they offer. 

Silkom designs and installs 
voice and data cabling systems 
and they also provide solutions 
for voice and data 
communications and video 
surveillance. 

Silkom Voice and Data Limited
Link:  http://www.silkom.co.uk/index.html

http://www.silkom.co.uk/index.html


Static Website Examples

Controlled Engineering is a 
static website that informs 
the user about the services 
the company offers. 

Controlled engineering 
provides engineering 
management solutions for 
streamlining production 
control for food 
manufacturers.

Controlled Engineering
Link:  http://www.controlledengineering.com/

http://www.controlledengineering.com/


Dynamic Websites
Dynamic websites are websites which are created for the user in real-time, they do not exist in a 
fixed state like static websites do, they’re generated when requested by the user.  This allows the 
website to update it’s content and information live – so that the information is always up-to-date. 
The content comes from a database and this allows for automatic fast changes to be made, across 
the entire website and its pages, without manipulating or interfering with the website’s design.

Advantages:
 Easy to maintain and update the website’s content (via a database)
 Can be updated regularly/daily
 Great for large websites with a lot of pages and ever-evolving content
 The dynamic websites generally look a lot more attractive, interactive and professional to user’s 

than static websites
Disadvantages:

 It will not work without a database to update/maintain content
 Not as easy to design and create as a static website



Chester Zoo has a dynamic and 
beautifully interactive website, that 
informs the user about their 
establishment, its facilities and 
attractions. 

The website offers a range of 
information to persuade the user to 
visit their  attraction and its events. 

The website also contains additional 
content such as, animal blogs, things 
to do at Chester Zoo, planning your 
visit, online bookings, charity and 
conservation information.

Chester Zoo
Link:  http://www.chesterzoo.org/

Dynamic Websites Examples

http://www.chesterzoo.org/


Star Wars is a dynamic website, that 
informs the user about their film 
franchise. 

The website offers a variety of 
information and content about related 
Star Wars events, communities and 
blogs, news of upcoming movies, games 
and apps, clips and trailers from the films 
and the TV show.

The purpose is to release new content to 
attract visitors and fans, connect fans of 
the franchise with each other, advertise 
merchandise and products to visitors.

Star Wars
Link:  http://www.starwars.com/

Dynamic Websites Examples

http://www.starwars.com/


Strengths
Ling’s website is very funny, very entertaining and 
a lot of user’s find the informal personality of Ling 

herself, to be one of this website’s biggest 
strengths. 

The website is very bright and colourful – you 
would never say it was boring. The level of detail 

that Ling goes into, in order to create some of the 
pages on this site is incredible. 

The live office camera feed is rather insightful 
and gives the user a look into the inner workings 

of the company itself and how Ling and her 
employees interact with each other.

The navigation is fairly straightforward and easy 
to access.



Weaknesses
There are some rather bizarre and possibly even offensive 
areas of this website. Such as the political opinions of Ling 
and her “Camp Ling” section – which, although amusing, 
may offend some visitors, and the rather xenophobic view 

she has of people from America.

The website contains far too much animation and too 
many moving images. It just looks far too busy and the 
majority of the content is completely unrelated to the 

purpose of the website which is to lease cars.

Another weakness is the lack of help links and 
accessibility for disabled people, which means those with 
learning difficulties and disabilities will not be able to use 

this website.

The text is difficult to read at times due to the variety of 
colours, font styles and sizes.  At times Ling’s site puts a 
lot of strain on the user’s vision, and this can cause the 
user to feel overwhelmed and even intimidated by the 

amount of content contained within a single page.



Improvements
Ling needs to improve the accessibility of her website 
in order to cater to a wider market. Her website is far 

too bright and personalised to effectively reach her 
audience. The information provided and presented on 
this website needs to be reviewed and edited so that 

the information is simple and easy to read.

Ling’s use of multi-media throughout her website is 
excessive and over the top. This content needs to be 

downsized to the key relevant aspects of her 
advertising. 

It would greatly improve the overall user experience if 
Ling re-designed her page layout to include more 

white space. And it would also be beneficial for her to 
re-vamp the menu/navigation section, to make it 

stand out better to a customer/user. 

And finally, replace the A-Z Cars list with a drop down 
menu in order to condense these links to the different 

products, and categorise this information by make 
and model (to make it easier for the user to view).



Strengths

The BBC website is extremely easy to navigate, 
none of the available links are broken, the menu is 

easy to access and all the buttons work.
There is a lot of whitespace to allow the user to 

think. This also makes the content easier to see and 
read on the pages of the website.

The website’s content is consistently relevant to 
the topics within each page. The layout of the 

information is presented in a clear and concise way, 
with no spelling mistakes or alignment errors.

This website is accessible on multiple devices such 
as smartphones, tablets and computers. 

The accessibility help page and it’s content are 
extremely useful for those with disabilities.



Weaknesses

The BBC website does not contain a 
sitemap or a help directory link – so the 
user has no help if they can’t find what 

they’re looking for.

The design is very plain and basic – the 
homepage doesn’t look very enticing to 

the user.

The menu style is very much out of 
fashion, these days most people prefer 

the more interactive hover or drop down 
menus to a fixed menu bar.



Improvements

The layout of the BBC website’s content could be 
more attractive to visitors. It would be nice to see 
more variation with the layout of the stories and 

images that the website displays on the 
homepage.

The addition of an image slideshow, playable 
videos and larger fonts and colourful headlines 

could improve how the BBC website presents it’s 
content. 

This could improve the overall effectiveness of 
the site, as well as gaining more visitor traffic.
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